The Brand Builder's Reality Check

Rate yourself on these questions (0-10 scale), then check your "Brand Building
Temperature” below:

1. The Desperation Meter

Q: "How desperately do | need sales RIGHT NOW?"

e 10 ="I'm checking metrics every 5 minutes!"
e 0 ="I'mfocused on building lasting relationships"

0 1 2 3 4 5 6 7 8 9 10

2. The Platform Panic Index

Q: "How anxious do | feel when | haven't posted for a day?"

e 10 ="I'm having nightmares about losing followers"
e 0 ="l post when | have something valuable to share"

0 1 2 3 4 5 6 7 8 9 10

3. The Automation Attraction &2

Q: "How tempted am | to automate everything, including responses?"

0 1 2 3 4 5 6 7 8 9 10

e 10 ="l want a bot for everything!"
e 0O ="lvalue genuine human interaction"

4. The Metrics Obsession Monitor il



Q: "How much do | care about vanity metrics vs. meaningful engagement?"

0 1 2 3 4 5 6 7 8 9 10

e 10 ="Give me ALL the likes!"
e 0O ="l track conversations that lead to real opportunities"

5. The Brand Clarity Check

Q: "How clear am | about who | want to attract vs. repel?”

0 1 2 3 4 5 6 7 8 9 10

e 10 ="Everyone is my target audience!"
e 0 ="1know exactly who I'm building for"

Your Brand Building Temperature

If you scored mostly 7-10:
You're in the "Red Zone" - Take a deep breath!
Your desire for quick results might be pushing you toward the spam spiral. Try this:

e Step back and write down your 6-month brand vision
e lIdentify three unique aspects of your brand that you won't compromise
e Start tracking quality conversations instead of just numbers

If you scored mostly 4-6:

You're in the "Yellow Zone" - You're balancing between brand building and quick wins. To
improve:

e Review your last month's posts - which ones generated meaningful interactions?
e Plan content themes a month ahead to reduce posting pressure
e Set aside dedicated time for genuine community engagement

If you scored mostly 0-3:

You're in the "Green Zone" - You've got a healthy brand-building mindset! To maintain this:



e Document what's working to keep your strategy focused
e Share your approach with your team to maintain consistency
e Keep collecting real customer stories and feedback

Remember:

The best time to build a brand was 10 years ago.
The second best time is now. But rushing it won't make up for lost time
- it'll just waste more of it.

A reality check tool from Agile Assets - because sometimes we all need a friendly reminder
to stay on brand.
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